Company Description - Niusule Biotech Corp. (“Niusule” or “the Company”), through its wholly owned subsidiary Niusule
Bioengineering (Hangzhou) Co. Ltd., markets and distributes health food and related products manufactured in the US to
Chinese consumers. The Company launched its Niusule Gummy Bears nutritional supplements for children in September 2009 and
its PlantFusion protein powder in July 2009. Niusule currently has a retail distribution network comprised of 199 outlets at high-end
supermarkets and shopping malls in Zhejiang province and Shanghai city and is aggressively seeking to expand into other regions
in China. Niusule was founded in April 2008 and is headquartered in Monrovia, California.
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High-Quality Products Manufactured in the US - The Company’s products are sourced
from leading US-based manufacturers which utilize advanced production technology in strict
accordance with international standards. Niusule collaborates with the R&D team at Zhejiang
University to tailor product formulas to meet the taste and nutritional requirements of the Chinese
market. In October 2009, Niusule entered into a long-term supply agreement with a leading
US-based manufacturer of enhanced confectionery products, thereby securing a reliable and high-
quality supply of Gummy Bears. The Company’s target gross margin for its products is 70%-75%.

Attractive Product Portfolio - Niusule has two major product lines: Niusule Gummy Bears
and PlantFusion protein. ‘Niusule Gummy Bears’ were launched in September 2009 and are
a new concept in China. Derived from natural fruits, free of artificial flavors, colors and
preservatives and are U.S. FDA certified, Niusule Gummy Bears are appealing to children due
to their great taste and candy-like form. Most other children’s supplements in China are only
available in tablet or liquid form. They are available in two varieties, Calcium plus Vitamin D and
Multi-Vitamin & Minerals. The Company plans to launch Gummy Bears Omega-3 and Gummy
Bears Vitamin C in early 2010. PlantFusion is allergen free, easy to digest, multi-sourced plant
based protein powder utilizing the latest advancements in protein. It is a complete protein
made from only plant sources and is hypoallergenic containing no dairy, soy or animal protein
and is gluten free. It can be added to health smoothies as a protein boost or consumed with
water. PlantFusion was introduced in July 2009, and is targeted towards athletes, vegetarians,
individuals with food sensitivities/allergies, diabetics, people with poor digestion, and the
elderly.

Growing Nutritional Supplement Market in China - According to the Public Nutrition
and Development Center or “PNDC”, China’s nutrition food market is growing at an average
pace of 8-10% annually and may accelerate up to 15% in the near future as China’s population
is directing their increasing disposable income on high quality food. Today, Chinese parents
are more concerned over product safety than ever before, and are willing to pay a premium for
products manufactured in the US.

Growing Distribution Network -  Niusule has been approved as a wholesaler and retailer
of health food products in the People’s Republic of China. Niusule’s products are mainly sold
through distribution partners in the shopping malls and supermarkets. Currently, the
Company’s distribution network includes a total of 199 retail outlets across shopping malls and
supermarkets in Zhejiang Province and Shanghai, the wealthiest part in China. The Company’s
strategy is to establish a strong distribution network for its products in and regularly introduce new
products. Once a solid network is established in Zhejiang and _
Shanghai, the Company intends to target additional markets
such as Beijing, Shanghai, Guangdong, and Jiangsu
Provinces. Niusule is currently exploring distribution
partnerships with leading retail chains in China, including
Walmart, Carrefour, Trust-Mart, CRV (China Resources
Vanguard) Mart and Hua Mei MartPlans,with the goal

of adding 20 supermarket chains by 2010. 1




' MANAGEMENT AND BOARD

Qinghua Hu - Chairman of the Board.  Prior to joining, Niusule Ms. Hu was CEO of Zhejiang Niusule Biotech Corp., a
company engaged in the business of agricultural cultivation, production, sale and storage of food products. She has also
served as General Manager of Architecture of Metropolitan Post and was Department Director of China Petroleum and
Chemical Company in Shenzhen, China. Ms. Hu earned her education and lived for several years in the US.

Fang He - Director and Manager of Information Manag  ement Dept. Prior to joining Niusule, Ms. He was Manager of Export
Department at Zhejiang Arts & Crafts Imp & Exp Co. Ltd, an arts & crafts importer and exporter. Ms. He holds a Bachelor of
Arts degree from Wuhan University.

Kheng Chew Tsang - Director.  Prior to joining Niusule, Mr. Tsang was President at AMP (USA) Co Ltd. He has also worked
in the software engineering industry with UBL Corporation as President and with Syntechs as its Marketing Manager.

Pei Pei - Chief Marketing Officer.  Prior to joining Niusule, Mr. Pei served as Marketing Manager of Z_hejian% at Shanghai
Longbin Biotechnology Co.,Ltd. He also worked as Manager of Zhejiang Branch, at Beijing Sinceretime Pharmaceutical
Company and as Sales Director of Shanghai Asia Pioneer Pharmaceutical Co., Ltd. Mr. Pei has a college degree from China

University of Geosciences.

Shanjing Yao - Chief Technology Officer.  Prior to joining Niusule, Mr. Yao was an assistant lecturer, associate professor,
professor of Biochemical Engineering at the Zhejiang University. He holds a Bachelor of Engineering degree and a Master of
Science from the Zhejiang University. Mr. Yao holds a Dr. rer. Nat from Technical University of Berlin.

! SELECTED FINANCIAL DATA

Selected Statement of Operations For the three months ended For the year ended

September 30, 2009

June 30, 2009

Sales 1,447 55,726
Gross Profit 886 25,571
Operating Loss (101,973) (316,370)
Total Other Income (Expenses) (5,392) (56,012)
Loss from continuing operations before Income taxes (107,365) (372,382)
Loss from discontinued operations 0 (400,000)
Net Loss (107,365) (773,182)
Net Loss Per Share-Basic and Diluted 0.00 (0.02)
Weighted Average Number of Shares 51,171,826 51,112,750

Selected Consolidated Balance Sheet Items

As of September 30,

As of June 30,

2009 2008
ASSETS
Cash 1,251 693,716
Inventory 72,076 -
Total Current Assets 110,920 693,716
Property and equipment, net 8,560 1,145
Total Assets 120,780 694,861
Liabilities and Stockholders’ Equity
Total Current Liabilities 210,262 16,266
Total Long Term Liability - 450,000
Total Liabilities 210,262 466,266
Total Stockholders' Equity (89,482) 228,595
Total Liabilities and Stockholders’ Equity 120,780 694,861

Company Contact

Niusule Biotech Corp.

Jeff Tsang

Phone: +1 (626) 446 4688
Email: ir@niusule.com

Auditor

Spector, Wong & Davidian, LLP

Business Risks and Forward-Looking Statements

Investor Relations Contact

CCG Investor Relations

Mabel Zhang

Phone: +1- (310) 954-1353 (Los Angeles)

Www.ccgirasia.com

Email: mabel.zhang@ccgir.com

Legal Counsel

William Law Group P.A.

This profile contains forward looking statements within the meaning of federal securities laws. Readers are advised that this information is intended for
the use of investment professionals. Anyone interested in obtaining information on the Company should contact Niusule Biotech Corp., (NIUS) or CCG, as
set forth above, to receive the Company's most recent financial reports. This Financial Profile was developed by the Company and is intended solely for
informational purposes and is not to be construed as an offer to sell or the solicitation of an offer to buy the Company's stock. This Profile is based upon
information available to the public, as well as other information from sources which management believes to be reliable, but is not guaranteed by NIUS
as being accurate nor does it purport to be complete. Opinions expressed herein are those of management as of the date of publication and are subject
to change without notice.



